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It’s been almost a year since Vision Monday launched its editorial initiative 

known as A Greater Vision, offering the optical industry a forum, both 

online and in print, to detail and promote their philanthropic vision care 

efforts. This time last year, we recognized that the message of social responsi-

bility was growing and the optical industry felt a renewed sense of purpose 

when it came to providing eyewear and eyecare for the underserved both here 

at home and abroad. The number of people needing vision care remains stag-

gering, as do the statistics surrounding the problem: Over 45 million people in 

the world are blind, a figure that is expected to grow to 76 million by 2020; 124 

million people worldwide suffer from low vision and 670 million people in the 

world suffer from uncorrected vision problems, most of which could be 

addressed by a pair of eyeglasses.

An awareness of the theme of “social purpose” is growing, among busi-

nesses and consumers. Through the efforts of National Vision’s Reade Fahs 

and former optical retail 

exec Janet Callif, a cata-

logue of the different phil-

anthropic groups was devel-

oped and Vision Monday’s A 

Greater Vision was born. 

Throughout this past year, 

VM chronicled those vision 

care efforts in the print 

pages and on visionmonday.

com, telling stories of missions to far flung destinations as well as labs and 

exam lanes set up in vans and in school gyms here in the U.S.  

Today, those stories and profiles of some 28 organizations’ efforts can be 

found in A Greater Vision on visionmonday.com. We invite you to go online to 

read about these inspiring efforts and perhaps, begin a “story” of your own as 

the industry continues to reach within and give back to the community. 
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VM’s ‘A Greater Vision’: OneYear Later

If you have a story about your efforts to give back to 
the community by offering eyewear or eyecare to 
those in need tell us about it. Send your comments to 
VM: visionmonday@jobson.com


